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PSYCHOLOGY DEPARTMENT

INDUSTRIAL/ORGANIZATIONAL SPECIALIZATION
OVERVIEW

The Industrial/Organizational Specialization in Psychology is designed for Psychology majors interested in careers that apply psychological principles to the world of work. Our graduates work in a variety of areas such as benefits, training, recruiting, compensation, human resources, market research, sales, computer systems, teaching, school psychology, and health care management. The specialization retains the dual purpose of preparing undergraduates for advanced work in I/O Psychology and Human Resources (HR) graduate programs while providing them with business-oriented knowledge and skills to facilitate immediate entry into the workforce. 

The I/O Specialization evolved from the I/O Track available to Psychology majors since 1991.  The track has achieved great success in its brief history as evidenced by enrollments and the accomplishments of its members (visit our website http://iotrack.pages.tcnj.edu/for alumni news and other information).  

For more information about this specialization, contact the coordinator of the Industrial/Organizational Psychology specialization (Dr. Jason Dahling, dahling@tcnj.edu)

COURSEWORK FOR THE INDUSTRIAL/ORGANIZATIONAL SPECIALIZATION
Core Courses:

PSY 101 - General Psychology





PSY 121 - Methods and Tools





PSY 203 - Design and Statistical Analysis





PSY 299 - Research Seminar*


*Any research seminar (PSY 299) fulfills this requirement, although we recommend a seminar in Industrial/Organizational or Applied Psychology

Foundation Course:
PSY 267- Organizational Psychology





Plus any two additional foundation courses

Specialized Courses:
PSY 364 - Industrial Psychology 
1 ELOPsy course e.g., research course (PSY 390, PSY 393, PSY 396,) or internship (PSY 397, PSY 399)

1 other Specialized Course; recommended options are: 
· PSY 303 – Advanced Multivariate Statistics for the Social Sciences

· PSY 365 – Consumer Psychology (cross-listed with MKT 365; a student may take one of these, not both. Students minoring in Marketing MUST enroll in MKT365 to count the course for both the PSY major and MKT minor.) 

· PSY360 – Psychology of Leadership

· PSY 366 – Personnel Selection & Placement 

· PSY 374 - I/O Psychology Seminar 
· PSY 375 - Social and Community Psychology Seminar 
· PSY 376 - Seminar in Psychology (with advisement)
· PSY 385 – Seminar in Applied Psychology

· PSY 386 - Psychological Testing 

Psychology Option:
Any additional 200- or 300-level course, recommended in I/O or Applied Psychology topics
Senior Experience:
1 400-level experience, recommended in I/O or Applied Psychology topics
Additional Requirements in order to complete the I/O Psychology Specialization:

ACC 201 – Financial Accounting and Reporting

BUS 325 – Employment Law 

ECO 101 or ECO 102 – Principles of Microeconomics or Macroeconomics 
(ECO101 is recommended for Management and Marketing minors because this course fulfills a requirement in those minors as well as the I/O specialization.  Other students are free to choose either ECO101 or ECO102.)
FACULTY AFFILIATED with the INDUSTRIAL/ORGANIZATIONAL SPECIALIZATION
Dr. Jason Dahling (Office:  SB121; Phone (609)771-2582; E-mail: dahling@tcnj.edu)

Courses:  Organizational Psychology, Research Seminar, Industrial Psychology, Psychology of Leadership, Collaborative Research, Senior Seminar (Self-Regulation)
Research Interests:  Self-regulation in the workplace pertaining to emotion management in customer service settings, feedback and performance management, deviance from organizational rules, and career choices
Lab: Organizational Psychology Lab (http://dahling.faculty.tcnj.edu/lab.html)
Dr. Jean P. Kirnan (Office:  SB 113; Phone: (609) 771-2637; E-mail: jkirnan@tcnj.edu)
Courses:  Freshman Seminar, Organizational Psychology, Research Seminar in Applied Psychology, Industrial Psychology, Consumer Psychology, Personnel Selection & Placement, Ethics, Collaborative Research, Senior Seminar
Research Interests: Development of the PASS, a non-cognitive predictor of first year college success; development of various tools for departmental assessment; examination of everyday ethical case studies; assisting community partners  with assessment projects

Lab: TAPLab (http://taplab.pages.tcnj.edu/)
Dr. John Ruscio:  (Office: SB 110; Phone: 609-771-2919; E-mail: ruscio@tcnj.edu)

Courses: Design and Statistical Analysis, Seminar in Applied Psychology, First Seminar: The Price of 

Everything, Senior Seminar (Behavioral Economics)
Research interests: Policy implications of behavioral economics, taxometric analysis to differentiate categorical and continuous variables, citation-based metrics of scholarly impact, modern and robust statistical methods.

Lab: Quantitative Psychology Lab (http://www.tcnj.edu/~ruscio/research.html)
RECENT STUDENT-FACULTY COLLABORATIONS and INTERNSHIPS

· Example Lab Projects: 
· Regulatory Focus and Emotion Management in Customer Service Interactions
· Examining the Impact of Positive and Negative Word of Mouth on the Intentions of Naïve Job Seekers
· Development of Assessment Tools for PSY121 and PSY203

· Impact of the Tail Waggin’ Tutor Program on Elementary Grade Reading

· Measuring Scholarly Impact Using Modern Citation-Based Indices
· Example Student Independent Studies: 
· Employee and Consumer Reactions to Organizational Expressions of Anti-Equality Messages toward LGBT Individuals
· Representation of Various Ethnicities in Children's Television Commercials
· Applying the h Index and its Variants to Rank the Scholarly Impact of Institutions in New Jersey on the Field of Psychology

· What Race am I: Self Report vs. Other Ascribed Gender and Racial Classifications of Job Applicants
· Disclaimers and Deception During Children’s Television Advertisements:  2002 vs. 2011

· Generalizations and Extensions of the Probability of Superiority Effect Size Estimator
· Example Senior Honors Theses:

· Factor Analysis: Determining the Number of Factors to Retain

·  A Longitudinal Assessment of the Effects of Workplace Health Promotion Policies on Employee Exercise Behaviors and Well-Being

· The Relationship between Employment, Motivation and Academic Performance
· Example Internship Placements: 
· Johnson & Johnson, Mathematica Policy Research, MTV Networks, Stevens Institute of Technology, Merrill Lynch, Selective Insurance, Liz Claiborne, Chanel, Philadelphia Zoo, Nickelodeon, Campfire NJ, National Alliance on Mental Illness (NAMI), Hamilton Township Public School, Princeton Blairstown Center, Kaplan Inc, NJ Healthcare Quality Institute

· Senior Seminar Topics: 
· Human Motivation & Self-Regulation
· Non-Cognitive Predictors of First Year College Success
· Ethical Behavior from a Psychological Perspective

· Behavioral Economics

RESEARCH OPPORTUNITIES

· Dr. Dahling's Organizational Psychology Lab focuses on studying self-regulation in the workplace context. Students in the lab have a variety of responsibilities ranging from running participants and collecting data to analyzing data, contributing to manuscripts, and developing their own independent research ideas. 

· Dr. Kirnan’s TAPLab involves students in a variety of capacities including development of measurement scales, conversion of measurement tools to on-line formats, data collection and analysis, literature reviews, and qualitative analysis of case studies. Students apprentice to faculty, work in small teams, and develop their own research interests. 

· Dr. Ruscio’s Quantitative Psychology Lab is devoted to the development and application of modern statistical methods.  Students collaborate with Dr. Ruscio and one another at various stages of the research process, from assisting with ongoing projects to designing and executing their own independent studies.
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